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Abstract 

In reference of WP3 deliverable, is undertaken a study of entrepreneurs in tourism sector, 

regarding the profile, needs and opportunities. The purpose of the study was to assess the 

entrepreneurial sector in the field of tourism, to provide information about the general 

characteristics of entrepreneurship in tourism and the evaluation of study curricula in the field of 

tourism in the labor market. A questionnaire that was prepared by PP2 and accepted by all 

partners (LP and PP1-4), was distributed to thirty active entrepreneurs of tourism sector, in Vlore 

(Albania) on December 2017. The data collection from questionnaire, are processed by a 

statistical program SPSS. The results indicated that it was necessary to enrich the study curricula 

in the tourism entrepreneurship.  

Purpose of the study 

The purpose of the employer analysis, in the frame of Work Package 3 (WP3), which are 

implemented by PP2, are the following: 

 Data collection, processing and analysis of information to assess the educational needs of 

youth in the field of tourism, at all levels of education, including the level of professional, 

bachelor, master education in relation to study curricula. 

 Data collection, processing and analysis of information for evaluating the entrepreneurial 

sector in the field of tourism. 

 Both above goals will serve to undertake a comparative analysis, of study curricula, in the 

field of tourism, of the four partners (LP and PP2-4). Better common models could be 

created, and a Road Map could be developed for educational material related to improvement 

or creation of new curricula. 

Objective of study 

Analysis of the profile of local entrepreneurship in the field of tourism and human resource 

needs. 

 Mapping needs of entrepreneurial learning in the field of tourism 

 Overview of the current state of the sector, related to the number of local businesses in 

the field of tourism by size (small, medium, large), type (service provided), ownership 

(individual, partnership, other), gender entrepreneurs (female, male), the entrepreneur's 

age, entrepreneur's qualifications, etc. 

 Collection of data regarding the number of employees by sex, age group, and 

qualification or level of education.  
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 Data processing and analysis of information in order to analyze the profile of 

entrepreneurship in the field of tourism. 

 

Methodology 

For the collection of data related to the above objectives we are refer to the primary data 

collection model, known as a quantitative model. As a primary data collection instrument, is 

used a standard structured questionnaire that was addressed employers who are entrepreneurs in 

the tourism sector and new technologies. Data collection are processed by a statistical program 

SPSS. 

 

Questionnaire 

The questionnaire was prepared by PP2 and all partners (LP and PP2-4) agreed to use it (Annex 

I).  

Results 

 

 
Figure 1: Sector in which businesses operate 

Have been taken in the study 30 active entrepreneurs that operate in tourism sector, and 

concretely 11 of them (37.9%) are hotels, 9 of them (31%) bar/restaurant, and other, 9 (31%) are 

touristic agency. (fig1) 
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 Figure 2: Type of ownership 

90% of entrepreneurs in tourism are individual ownership, and 10% are joint venture. (fig2) 

 

 

 

 

 

Figure 3: Gender of entrepreneur 

72.4% of entrepreneurs in tourism are male, 27% are female. (fig3) 
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Figure 4: Age group of entrepreneur. 

31% of entrepreneurs in tourism belong age group over 45 years, and with increase of age group 

is noticed to an increase of percentage of entrepreneurs in tourism that belong a larger age group. 

(fig4) 

 

  

Figure 5: level of entrepreneurship education. 

45% of entrepreneurs have a master degree, 21% of them bachelor degree, 14% high school 

diploma, and 20% professional degree. (fig5) 
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Figure 6: Field of study of entrepreneur`s diploma. 

Approximately 62 % of entrepreneurs in tourism have a diploma in different fields of economy, 

like marketing, tourism business, finance, economics, while 38% belongs different fields of 

study not related with economy field. 31% of entrepreneurs have a diploma in business field, and 

17% have tourism diploma. (Fig 6) 

 

 

 
Figure 7: Number of employees in tourism businesses 

 

Tourism entrepreneurs in the field of tourism are small and medium sized. 37.9% of them have 

employed, 1-5 employees, and 27.6% entrepreneurs have employed, 5-10 employees. As the 
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number of employees is increased, the number of tourism enterprises that have a high number of 

employees decreases. 6.9% of enterprises have 20-30 employees. (Fig 7) 

 

 

Figure 8: Age group of employees 

 

Referring to the questionnaire we note that 62% of the employees belong to the age group 24-29 

and 52% to 30-25 years. A large percentage of employees belongs new age group. (Fig 8) 

 

 

Figure 9: Gender of business employees 
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Female and male are employed in businesses that operate in tourism field. 41% of tourism 

entrepreneurs have employed both female and male. 21% percent of them have employed more 

men and 17.2 % have employed only female. (Fig 9) 

 

Figure 10: Type of business managers 

 

52% of business managers are entrepreneurs of their businesses, 31% are employed familiar, 

while 17% are managers employed non familiar. (Fig 10) 

 

 

 

Figure 11: Education of business managers 
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55% of managers have master degree, 14% of them bachelor degree, 20% professional diploma, 

11% high school diploma. (Fig 11) 

 

Figure 12: Field of study of business manager`s degree. 

 

60% of managers have a degree in various fields of economy, and 34% have degrees in other 

fields. 31% of them have a business degree, while 17.2% are tourism. (Fig 12) 
 

 

 

 

Figure 13: Importance of tourism diploma 
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52% of entrepreneurs think that the tourism diploma is very important for a tourism manager, 

24.14% think it is important, and 24.14% think it has an average importance. (Fig 13) 

 

 

Figure 14: The importance of study curricula in tourism to develop skills of doing business to students. 

 

93.1% of entrepreneurs think that study curriculum in tourism develops student skills of doing 

business. (Fig 14) 

 

 

Figure 15: the importance of study curricula in tourism to train students to manage businesses 

 

75.9% of entrepreneurs think that study curriculum trains students to manage businesses in 

tourism, while 20.7% don’t think so. (Fig 15) 
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Figure 16: Importance of knowledge in communication`s psychology 

86% of employers think that psychology in communication knowledge that students need to have 

to succeed in tourism business are more important, 10.3%  of them think that are important, 3.4% 

assess of average importance. (Fig 16) 

 

Figure 17. The importance of personnel management knowledge that students need to have. 
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72% of employers think that personnel management knowledge that students need to have to 

succeed in tourism businesses are more important, 24.1% think that are important. (Fig 17) 

 

Figure 18: The importance of management of hotel operation knowledge that students need to have. 

51.7% of employers think that management of hotel operation knowledge that students need to 

have to succeed in tourism business are more important, 24.1% of them think that are important, 

13.8% assess of average importance, 3.4 assess little important, and 6.9% assess very little 

important. (fig18) 

 

Figure 19: The importance of reservation system hotel knowledge that students need to have. 

44.8% of employers think that knowledge of reservation system hotel that students need to have 

to succeed in tourism business are more important, 27.6% of them think that are important, 

13.8% assess of average importance, 6.9% assess little important, and 6.9% assess very little 

important. (Fig 19) 
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Figure 20: The importance of marketing knowledge that students need to have. 

65% of employers think that marketing knowledge that students need to have to succeed in 

tourism business are more important, 20.7% of them think that are important, 10.3% assess of 

average importance, 3.4% assess little important. (Fig 29) 

 

 
Figure 21: The importance of management catering knowledge`s that students need to have. 

55.2% of employers think that management of catering knowledge`s that students need to have 

to succeed in tourism business are more important, 13.8% of them think that are important, 

10.3% assess of average importance, 10.3% assess little important, and 10.3% assess very little 

important. (Fig 21) 
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Figure 22: The importance of travel organization and management knowledge`s that students need to have. 

48.3% of employers think that travel organization and management, knowledge that students 

need to have to succeed in tourism business are more important, 17.2% of them think that are 

important, 17.2% assess of average importance, 3.4% assess little important, and 13.8% assess 

very little important. (Fig 22) 

 

Figure 23: The importance of finance and accounting, knowledge that students need to have. 

34% of employers think that finance and accounting, knowledge that students need to have to 

succeed in tourism business are more important, 27.6% of them think that are important, 31% 

assess of average importance, and 6.9% assess very little important. (Fig 23) 
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Figure 24: The importance of economics, knowledge that students need to have. 

31% of employers think that economics knowledge that students need to have to succeed in 

tourism business are more important, 24.1% of them think that are important, 31% assess of 

average importance, 6.9% assess little important, and 6.9% assess very little important. (Fig 24) 

 

 

Figure 25: Knowledge that students have regarding psychology in communication 

48% of employers think that tourism graduates have more knowledge regarding to psychology in 

communication, 13.8% think that tourism graduates have knowledge, 20.7% of them think that 

students have average knowledge, 13.8% think that have little knowledge, and 3.4% of 

employers think that students have very little knowledge. (Fig 25) 



 

 

17 
 

 

Figure 26: Knowledge that students have regarding personnel management. 

48% of employers think that tourism graduates have more knowledge regarding personnel 

management, 17.2% think that tourism graduates have knowledge, 20.7% of them think that 

students have average knowledge, 13.8% think that have little knowledge, and 10.3% of 

employers think that students have very little knowledge. (Fig 26) 

 

Figure 27: Knowledge that students have regarding management of hotel operation 

34.5%% of employers think that tourism graduates have more knowledge regarding management 

of hotel operation, 10.3% think that tourism graduates have knowledge, 37.9% of them think that 

students have average knowledge, 3.4% think that have little knowledge, and 13.8% of 

employers think that students have very little knowledge. (Fig 27) 
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Figure 28: Knowledge that students have regarding reservation system at hotel 

37.9% of employers think that tourism graduates have more knowledge regarding the reservation 

system at hotel, 20.7% think that tourism graduates have knowledge, 24.1% of them think that 

students have average knowledge, 13.8% think that have little knowledge, and 3.4% of 

employers think that students have very little knowledge .(fig 28) 

 

Figure 29: Knowledge that students have regarding Marketing 

37.9% of employers think that tourism graduates have more knowledge regarding marketing, 

31% think that tourism graduates have knowledge, 20.7% of them think that students have 

average knowledge, 6.9% think that have little knowledge, and 3.4% of employers think that 

students have very little knowledge. (Fig 29) 
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Figure 30: Knowledge that students have regarding management of catering 

20.7% of employers think that tourism graduates have more knowledge regarding management 

of catering, 17.2% think that tourism graduates have knowledge, 31% of them think that students 

have average knowledge, 17.2% think that have little knowledge, and 13.8% of employers think 

that students have very little knowledge.(fig 30) 

 

Figure 31: Knowledge that students have regarding travel organization and management 

41.4% of employers think that tourism graduates have more knowledge regarding travel 

organization and management, 13.8% think that tourism graduates have knowledge, 24.1% of 
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them think that students have average knowledge, 10.3% think that have little knowledge, and 

10.3% of employers think that students have very little knowledge. (Fig 31) 

 

Figure 32: Knowledge that students have regarding finance and accounting 

27.6% of employers think that tourism graduates have more knowledge regarding finance and 

accounting, 24.1% think that tourism graduates have knowledge, 24.1% of them think that 

students have average knowledge, 10.3% think that have little knowledge, and 13.8% of 

employers think that students have very little knowledge. (Fig 32) 

 

Figure 33: Knowledge that students have regarding economics 

27.6% of employers think that tourism graduates have more knowledge the economics, 10.3% 

think that tourism graduates have knowledge, 20.7% of them think that students have average 

knowledge, 24.1% think that have little knowledge, and 17.2% of employers think that students 

have very little knowledge. (Fig 33) 
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Figure 34: Ability to communicate with clients as a competence that employees need to have 

89.7%% of employers assess ability to communicate with clients as a competence that 

employees need to have in tourism business, 10.3% assess important. (Fig 34) 

 

Figure 35: Ability to communicate with colleagues as a competence that employees need to have. 

75.9% of employers assess ability to communicate with colleagues as a competence that 

employees need to have in tourism business, 24.1% assess important. (Fig 35) 

 



 

 

22 
 

 

 

Figure 36: Ability to work in multicultural group as a competence that employees need to have 

72.4% of employers assess ability to work in a multicultural group as a competence that 

employees need to have in tourism business, 20.7% assess important, 6.9% assess of average 

importance. (Fig 36) 

 

Figure 37: Ability of positive attitude to work as a competence that employees need to have 

69% of employers assess positive attitude at work as a competence that employees need to have 

in tourism business, 27.6%% assess important, 3.4% assess of an average importance. (Fig 37) 
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Figure 38: Ability to apply theoretical knowledge in practice as a competence that employees need to have 

51.7% of employers assess the ability to apply theoretical knowledge in practice as a competence 

more important that employees need to have in tourism businesses, 44.8%% assess important, 

3.4% assess of an average importance. (Fig 38) 

 

Figure 39: Ability in information technology as a competence that employees need to have 

55.2% of employers assess the skills in information technology as a competence more important 

that employees need to have in tourism businesses, 20.7% assess important, 20.7% assess with 

an average importance, and 3.4% of them assess little important. (Fig 39) 
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Figure 40: Assessment of initiative as a competence that employees need to have 

58.6% of employers assess initiative as a competence more important that employees need to 

have in tourism businesses, 13.8% assess important, 24.1% assess average importance, and 3.4 

assess very little important. (Fig 40) 

 

Figure 41: Assessment of creativity as a competence that employees need to have 

62.1% of employers assess creativity as a competence that employees need to have in tourism 

business, 10.3% assess important, 20.7% assess of average importance, 3.4 % of employers asses 

little and very little important creativity. (Fig 41) 
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Figure 42: Assessment of ability to work on different computerized reservation systems as a competence that 

employees need to have 

62%.1 of employers assess ability to work on different computerized reservation systems as a 

competence more important that employees need to have in tourism businesses, 31% of them 

assess important and 6.9% assess of average importance. (Fig 42) 

 

 

Figure 43: Assessment of skills in official language as a competence that employees need to have 

65.5% of employers assess the skills in official language more important as a competence that 

employees need to have in tourism businesses, 20.7 % assess important, 13.8% assess of average 

importance. (Fig 43) 

 



 

 

26 
 

 

 

Figure 44: Assessment of skills in foreign language as a competence that employees need to have 

75.9% of employers assess the skills in the foreign language more important as a competence 

that employees need to have in tourism businesses, 17.2% assess important, 3.4% of them of 

average importance, and very little important. (Fig 44) 

 

 

Figure 45: Ability to communicate with clients as a competence that employees have. 

65% of employers evaluate that business employees have more skills in relation to ability to 

communicate with client as a competence of business employees, 24.1% evaluate significantly 

skills, 10.3 % of average skills. (Fig 45) 
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Figure 46: Ability to communicate with colleagues as a competence that employees have. 

 58.6% of employers evaluate that business employees have more skills in relation to ability to 

communicate with colleagues as a competence of business employees, 31% evaluate 

significantly skills, 10.3% of average skills. (Fig 46) 

 

 

Figure 47: Ability to work in multicultural group as a competence that employees have  

58.6% of employers evaluate that business employees have more skills in relation to ability to 

work in a multicultural group, as a competence of business employees, 24.1% evaluate 

significantly skills, 17.2% of average skills. (Fig 47) 
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Figure 48: Ability to communicate with clients as a competence that employees have. 

58.6% of employers evaluate that business employees have more skills in relation to the positive 

attitude to work as a competence of business employees, 37.9% evaluate significantly skills, 

3.4% of average skills. (Fig 48) 

 

 

Figure 49: Ability to apply theoretical knowledge in practice as a competence that employees have. 

 44.8% of employers evaluate that business employees have more skills in relation to ability to 

apply theoretical knowledge in practice as a competence of business employees, 34.5% evaluate 

significantly skills, 17.2% of average skills, 3.4 % little skills.( fig 49) 
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Figure 50: The evaluation of skills in information of technology as a competence that employees have. 

55.2% of employers evaluate that business employees have more skills in information 

technology as a competence of business employees, 27.6% evaluate significantly skills, 13.8% of 

average skills, 3.4% little skills.(fig 50) 

 

 

 

Figure 51: The evaluation of initiative as a competence that employees have. 

31% of employers evaluate that business employees have more skills in relation to initiative as a 

competence of business employees, 48.3% evaluate significantly skills, 13.8% of average skills, 

3.4% little skills, and very little skills.(fig 51) 
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Figure 52: The evaluation of skills in creativity as a competence that employees have. 

37.9% of employers evaluate that business employees have more skills in creativity as a 

competence of business employees, 34.5% evaluate significantly skills, 20.7% of average skills, 

3.4% employers evaluate little skills, and very little skills creativity as a competence of business 

employees. (Fig 52) 
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Figure 53: The evaluation of ability to work on different computerized reservation systems as a competence that 

employees have. 

 

55.2% of employers evaluate that business employees have more skills in relation to ability to 

work on different computerized reservation systems as a competence of business employees, 

34.5% evaluate significantly skills, 20.7% of average skills, 3.4% employers evaluate little skills, 

and very little skills creativity as a competence of business employees. (Fig 53) 
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Figure 54: The evaluation of skills in official language as a competence that employees have. 

65.5% of employers evaluate that business employees have more skills in official language as a 

competence of business employees, 17.3% evaluate significantly skills, 17.2% of average skills. 

(Fig 54) 

 

Figure 55: The evaluation of skills in foreign language as a competence that employees have. 

55.2% of employers evaluate that business employees have more skills in relation to the foreign 

language as a competence of business employees, 27.6% evaluate significantly skills, and 10.3% 

of average skills, 6.9% of employers evaluate very little skills. (Fig 55) 
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Conclusions 
Approximately 62 % of entrepreneurs in tourism have a diploma in different fields of economy, like 

marketing, tourism business, finance, economics, while 38% belongs different fields of study not related 

with economy field. 31% of entrepreneurs have a diploma in business field, and 17% have tourism 

diploma. 

45% of entrepreneurs have a master degree, 21% of them bachelor degree, 14% high school diploma, and 

20% professional degree. 

90% of entrepreneurs in tourism are individual ownership, and 10% are joint venture. 

72.4% of entrepreneurs in tourism are male, 27% are female. 

31% of entrepreneurs in tourism belong age group over 45 years, and with increase of age group is 

noticed to an increase of percentage of entrepreneurs in tourism that belong a larger age group. 

Tourism entrepreneurs in the field of tourism are small and medium sized. 37.9% of them have employed, 

1-5 employees, and 27.6% entrepreneurs have employed, 5-10 employees. As the number of employees is 

increased, the number of tourism enterprises that have a high number of employees decreases. 6.9% of 

enterprises have 20-30 employees 

Referring to the questionnaire we note that 62% of the employees belong to the age group 24-29 and 52% 

to 30-25 years. A large percentage of employees belongs new age group. 

Female and male are employed in businesses that operate in tourism field. 

52% of business managers are entrepreneurs of their businesses, 31% are employed familiar, while 17% 

are managers employed non familiar. 

55% of managers have master degree, 14% of them bachelor degree, 20% professional diploma, 11% 

high school diploma. 

60% of managers have a degree in various fields of economy, and 34% have degrees in other fields. 31% 

of them have a business degree, while 17.2% are tourism. 

52% of entrepreneurs think that the tourism diploma is very important for a tourism manager, 24.14% 

think it is important, and 24.14% think it has an average importance 

93.1% of entrepreneurs think that study curriculum in tourism develops student skills of doing business. 

86% of employers think that psychology in communication knowledge that students need to have to 

succeed in tourism business are more important 

72% of employers think that personnel management knowledge that students need to have to succeed in 

tourism businesses are more important, 

51.7% of employers think that management of hotel operation knowledge that students need to have to 

succeed in tourism business are more important, 

44.8% of employers think that knowledge of reservation system hotel that students need to have to 

succeed in tourism business are more important, 
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65% of employers think that marketing knowledge that students need to have to succeed in tourism 

business are more important 

55.2% of employers think that management of catering knowledge`s that students need to have to succeed 

in tourism business are more important 

48.3% of employers think that travel organization and management, knowledge that students need to have 

to succeed in tourism business are more important, 

34% of employers think that finance and accounting, knowledge that students need to have to succeed in 

tourism business are more important 

31% of employers think that economics knowledge that students need to have to succeed in tourism 

business are more important. 

A considerable part of enterprisers think that tourism graduate don´t have more knowledge regarding 

psychology in communication, personnel management, management of hotel operation, reservation 

system at hotel, marketing, management of catering, travel organization and management. 

The reason it was that some knowledge mention above don’t exist in study curricula of tourism, and 

students need more practical skills, in their study curricula. 

A large part of employers assess ability to communicate with clients, as a competence of employees, 

ability to work in multicultural group, positive attitude at work, ability to apply theoretical knowledge in 

practice, ability in information technology, assessment of initiative, ability to work in different 

computerized reservation systems, skills in official and foreign language. 

All this results will be taken in consideration during the compilation of curricula study models in the field 

of tourism 
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Annex I: Questionnaire addressed to entrepreneurs in tourism related to the general 

characteristics of the sector and assessment of study curricula in the field of tourism 
This questionnaire aimed to provide information about the general characteristics of entrepreneurship in tourism and 

the evaluation of study curricula in the field of tourism in the labor market. The information provided was 

confidential and used only for research purposes. 

1. Name of Business: 

 

2. What is the sector in which your business operates? 

Please Tick Mark () 

a. Hospitality 

b. Restaurant  

c. Bar 

d. Touristic agency 

e. Travel agency 

f. Others 

 

3. The type of ownership is: 

Please Tick Mark () 

a. Individual ownership 

b. Joint ownership 

c. shareholder 

d. Others 

  

4. Gender of entrepreneur is: 

Please Tick Mark () 

a. Female 

b. Male 

 

5. Age group of the entrepreneur is: 

Please Tick Mark () 

a. 20-25 

b. 25-30 

c. 30-35 

d. 35-40 

e. 40-45 

f. Over 45 

 

6. What is the level of entrepreneurship education? 

Please Tick Mark () 

a. Professional Degree 

b. High school diploma 

c. Bachelor's degree 

d.  Master Degree 

 

7. What field of study has the diploma of the entrepreneur? 

Please Tick Mark () 
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a. Tourism 

b. Business 

c. Marketing 

d. Finance 

e. Economics 

f. Others 

 

8. What is the number of employees in your business? 

Please Tick Mark () 

a. 1-5 

b. 5-10 

c. 10-15 

d. 15- 20 

e. 20 -30 

f. 30-40 

g. 40-50 

h. Over 50 

 

9. Which age group belong to employees of your business? 

Please Tick Mark () 

a. 18-23 

b. 24-29 

c. 30-35 

d. 36-41 

e. 42-47 

f. Over  47 

 

10. What is the gender of your business employees? 

Please Tick Mark () 

a. Females 

b. Men 

c. More women 

d. More males 

e. Both females and males 

 

11. Your business manager is: 

Please Tick Mark () 

a. Business Entrepreneur 

b. Employed non-family 

c. Employed family 

d. Others 

 

12. What is the level of education of your business manager's diploma? 

Please Tick Mark () 

a. Professional Degree 

b. High school diploma 

c. Bachelor's degree 

d. Master Degree 

 

13. What field of study has your business manager's degrees? 
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Please Tick Mark () 

a. Tourism 

b. Business 

c. Marketing 

d. Finance 

e. Economics 

f. Others 

 

14. How important is the tourism diploma to be a tourism manager? 

Please Tick Mark () 

 

 

 

 

 

 

15. Do you think that the study curriculum develops the skills of doing business at the students? 

Please Tick Mark () 

a. Yes 

b. No 

 

16. Do you think that the study curriculum trains students to manage businesses in tourism? 

Please Tick Mark () 

a. Po 

b. Jo 

c. Can’t say 

 

17. What knowledge do the students need to have to succeed in tourism businesses? 

Please Tick Mark () 

Knowledge More 

Important 

5 

Important 

4 

Average 

Importance 

3 

Little 

Importance 

2 

Very little 

Importance 

1 

1 Psychology in 

communication 

     

2 Personnel 

management 

     

3 Management of hotel 

operations 

     

4 Reservation systems 

at the hotel 

     

5 Marketing      

6 Management of 

catering 

     

7 Travel organization 

and management 

     

8 Finance and 

Accounting 

     

9 Economics      

10 Others      

 

More 

Important 

5 

Important 

4 

Average 

Importance 

3 

Little 

Importance 

2 

Very little 

Importance 

1 
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18. What knowledge do tourism graduates have regarding the following elements? 

Please Tick Mark () 

Knowledge More 

Knowledge  

5 

Knowledge 

4 

Average 

Knowledge 

3 

Little 

Knowledge 

2 

Very little 

Knowledge 

1 

1 Psychology in 

communication 

     

2 Personnel 

management 

     

3 Management of hotel 

operations 

     

4 Reservation systems 

at the hotel 

     

5 Marketing      

6 Management of 

catering 

     

7 Travel organization 

and management 

     

8 Finance and 

Accounting 

     

9 Economics      

10 Others      

 

19. How do you assess the skills and competences that employees need to have in tourism businesses? 

Please Tick Mark () 

Skills and competences More 

Important 

5 

Important 

4 

Average 

Importance 

3 

Little 

Importance 

2 

Very little 

Importance 

1 

1 Ability to 

communicate with 

clients 

     

2 The ability to 

communicate with 

colleagues 

     

3 Ability to work in a 

multicultural group 

     

4 Positive attitude to 

work 

     

5 Ability to apply 

theoretical knowledge 

in practice 

     

6 Skills in information 

technology 

     

7 initiative      

8 creativity      

9 Ability to work on 

different 

computerized 

reservation systems 

     

10 Skills in the official      



 

 

39 
 

language 

11 Abilities in foreign 

language 

     

 

20. Evaluate with a scale from 1 to 5 skills and competencies of your business employees. 

Please Tick Mark () 

Skills and competences More skills 

5 

Significantly 

Skills 

4 

Average 

skills 

3 

Little skills 

2 

Very little 

skills 

1 

1 Ability to 

communicate with 

clients 

     

2 The ability to 

communicate with 

colleagues 

     

3 Ability to work in a 

multicultural group 

     

4 Positive attitude to 

work 

     

5 Ability to apply 

theoretical knowledge 

in practice 

     

6 Skills in information 

technology 

     

7 initiative      

8 creativity      

9 Ability to work on 

different computerized 

reservation systems 

     

10 Skills in the official 

language 

     

11 Abilities in foreign 

language 

     

 

 

 


